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SYNOPSIS   

 

Patient Portal: Engaging 

Consumers analyzes the 

use of healthcare portals 

including who is using such 

portals, what activities are 

done on health portals, and 

who is providing the portals 

that are used. The research 

also investigates the 

demand for health portals 

and inhibitors to portal use. 

 

ANALYST INSIGHT    

“Companies in the health space can benefit by educating clients and encouraging them to maintain a healthier lifestyle by expanding 

the capabilities of their portal sites.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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